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Consumers Union

e Public policy division of Consumer Reports

 Work to change legislation and the marketplace in
favor of the consumer interest

— Sustainable purchasing
— Food and product safety
— Affordable healthcare
— Finance reform

— Etc.

 Unbiased and accepts no outside advertising



Why Energy Codes?

 Help consumers distinguish good products from bad

e A home is one of the largest, most meaningful
purchases a consumer makes

e Affects many consumer issues:
— Home quality and comfort
— Energy costs and homeowner debt
— Environmental health, inside and outside the home



What are energy codes?

Minimum standards for
energy efficiency in new
and renovated residential

and commercial buildings.

eEnergy performance baseline

e Part of overall building code adopted by state and local
governments




Survey:
The public wants energy efficiency!



Consumers Union/Building Codes
Assistance Project Survey:

5,086 Internet respondents

50% Males/ 50% Females; Aged 18+; About 2/3 own
homes

Most (79%) purchased their homes more than 2 years
ago and don’t have near-term plans to buy another
home.

Most (84%) had an annual HH income of $S79K or less.
Most had average monthly energy bills of $100-$S199.



Respondents divided into regions

Northeast:
1. New England - ME, NH, VT, MA, Rl, CT
2.  Mid-Atlantic - NY, PA, NJ

Midwest:

1. East North Central - WI, M|, IL, IN, OH
2 West North Central - MO, ND, SD, NE, KS, MIN, IA

South:
1. South Atlantic: DE, MD, DC, VA, WV, NC, SC, GA, FL
2.  East South Central: KY, TN, MS, AL
3 West South Central: OK, TX, AK, LA

. Mountain: ID, MT, WY, NV, UT, CO, AZ, NM
. Pacific: AL, WA, OR, CA, HA



Statement Prior to Survey

Energy codes are minimum requirements that
builders must meet to ensure that homes
meet energy efficiency standards.



Findings: Key Points for Policymakers

A majority of consumers agree that:

Homeowners have a right to a home that meets minimum energy
efficiency standards (82%)

Energy codes ensure that homeowner and taxpayer dollars are
used wisely and efficiently by requiring that new homes will be
“built right the first time” (74%)

Energy codes add to the purchase price of a new home and
effectively lower monthly operating costs (69%)

Energy codes should be enforced like other safety and quality
standards of construction (75%)

Energy codes stimulate the economy and create green jobs (55%)

Energy codes reduce the need for more power plants in my
community (56%)



Results disprove common arguments

Argument: Homebuyer not willing to pay extra
upfront costs

Survey: 79% would rather pay slightly more for a new
home and have affordable, predictable operating
costs and energy bills

Argument: Homebuyer only cares about aesthetics

e Survey: 79% say that disclosure of a home’s energy
usage would enable them to make an informed
decision about a new home purchase



The public does not agree that:

* Amenities of new homes have to be sacrificed in
exchange for energy codes compliance. (77%)

 Energy code compliance creates administrative
hassles for builders and negatively impacts the rate
of new home construction. (65%)

e Home builders should save money on construction
by making homes less energy efficient (73%)



Other findings:

Energy codes would help my energy bills be more affordable and
predictable (71%)

Energy codes help make homes more comfortable to live in
(68%)

Energy code standards will help to ensure quality home
construction(70%)

Energy codes add to the purchase price of new homes but lower
the operating cost (69%)

Energy codes protect homeowners and renters from excessive
energy costs (70%)

More energy efficient buildings will reduce energy use and
pollution (84%)



CU and BCAP Materials
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Make sure it's built right.

You could be buying a home
that will be uncomfortable
and waste money!

With calderweather coming, you may bedreading rising
utllity bills and uncomfortable drafts Inyour home.

when hornes are bullt or remodealad, bullders are supposad to
construct them according to regulations set by enargy codes,
wehich are minirmurm requirements for energy efficlency.

Enargy efficlent homas use lass energy, resulting In lower
utllity bills and a2 more comfortable home, aswell as environ-
mental benefits. A hame bullt to the model code can save you
S200 BVery year.

Talk toyour bullder. Make surayour home mests the stateor
local energy codel

For more Information on homeenergy efficlency and to seeif
yourhome mests the code, pleasa visit agreenarfuture. org.

aGREENERFuture.org

WIORKINGFOR CLEAM, RENEWABLE, AFFORDAELE ENERCY

ConsumersUnion

FOLICY & ACTION FROM
COMSUMER REPORTS

HOMEOWNERS

\
NT ENERGY |
UL CIENT HOMES

Protect your customers.

Please ensure that their home
meets 2009 IECC.

82% of consumers surveyed® belleye that homeowners
should have arlght to a home that mests natlonal enargy
standards. 792 sald that they would rather pay slighthy mare
for anew home and have affordable, predictable operating
costs and energy bills.

Every dollar spent on energy efficlency upgrades In a home
ylelds 55 In savings®! A home bullt tothe 2009 Internaticnal
Energy Consavatlon Codewlll save homeowners hundreds
of dollars a yearon thelr utllity bills, make thelr home more
comfortable, and help the environment.

Most homeowners expect that thelr home is being bullt to

a high energy efficlency standard and assoclate energy ef-
ficlency with high quallty constructlon. Pleasa pratact your
customears and help ensure that thelr home meets 2009 1ECC.

For more consumer Informatlon, please visit agreenarfuture.
org/codes, And for more Infarmation on how to bulld to the
latest Energy Code, pleasevisit www.nhenergycode.com.

aGREENERFuture.org

'WORKINGFOR CLEAN, RENEWA BELE. AFFORDABLE ENERCY

ConsumersUnion

FOLICY & ACTION FROM
CONSUMER REPORTS

*SurE af 5,000 consumars
conducted by Consumer
Fepore, 2011

Show off a home’s energy
efficient qualities.

It's what consumers want!

795 of consumners sunveyed sald that thay would rather pay
slightly more for a naw home and have affordable, predictable
operating costs andenargy bills. 2% beliavethat

homeownears should have a right to a home that meets natlonal
anergy standards®

What arethe selling points of an energy efficlent home?
superior quality of construction, year-round comfort,
Improved alrquallty, lower energy costs, mortgage savings,
and higher resalavalua potentlal, Just to name a few™

For more consumer Information, pleasavisit
agreanarfuture orgfcodes. And for more Infarmation on
home energy efficlent features, pleasavisit

wanw nhenargycode com.

*survey of 5,000 consumers conducted by Consumer Reports, 201
" oDsAssociates

aGREENERFuture.org

WIORKING FOR CLEAN, RENEWABLE, AFFCROABLE ENERCY

ConsumersUnion’

FOLKEY & ACTION PROM
COMEUMER REFORTS
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Act Now | Blog | Topics | Newsroom About Us
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Please use our publications to learn more:

For Consumers: For Professionals:
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Consumer Guide Horme Guide Horme Checklist Professional Handaout Consumer Handout For Advocates

If you are interested in receiving hard copies of any of these resources, please contact Stacy Weisfeld for more information.
*We are encouraging professionals and advocates to distribute the consumer handout to the public. We would like to see them in as many office

buildings, lobbies, libraries, community centers and other locations as possible! -
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State Outreach

Ohio

— Support adoption of 2009 International Energy Conservation Code
— Testified before Residential Construction Advisory Committee

— Call-to-action

— Media tour

Maine

— Support adoption of Maine Uniform Building and Energy Code

— Educational materials

— Consumer messaging for local outreach

New Hampshire

— Educational materials in Field Guides, libraries, home shows and trainings
Minnesota

— Comprehensive, long-term consumer outreach plan to be replicated in
other states

Michigan

— Educational materials for trainings and other outreach



Stacy Weisfeld

Campaign Organizer, Energy Efficiency & Building Codes
1101 17th St NW, Suite 500
Washington, DC 20036

(202)462-6262
Sweisfeld@consumer.org

Thanks to our partners at BCAP, Kelly Guhanick, Maureen Guttman and
Maria Ellingson.


mailto:Sweisfeld@consumer.org
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