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The Route



Why? 
Investment and 
growth along 
and near the 
route.



Why? Attract and 
retain business 
and talent.



The Young and Restless:
• 25 to 34 year olds with a 

bachelor’s degree or 
higher level of education,

• Increasingly moving to the 
close-in neighborhoods of 
the nation’s large 
metropolitan areas

• This migration is fueling 
economic growth and 
urban revitalization.

Attitudes/location preferences of young adults



Attitudes and location preferences of young adults

Change in 
Young and 
Restless in 
Close-in 
Neighborhoods, 
by Metro



Avenir
Wangard Partners
104 units

Pabst Bottling House
Blue Ribbon Management
150 units

Germania
Vangard
78 units

The 401
John Mangel
188 units

Frederick Lofts
Gorman & Company
100 units

Posner 
HKS Holdings
105 units

North End 3
Mandel Group
160 units

Pabst Malt House
Whitehouse Realty

118 units



Why? Further establish 
Milwaukee as a forward-
thinking, environmentally 
conscious city.  





Why? Improve 
transportation/access
Connect people to homes, jobs, 
attractions.



Why? Jobs from 
ongoing investment 
along the route



Why? 720+  jobs from 
streetcar construction



Why? Workforce 
development and 
training opportunities 



Why? Part of a 
comprehensive 
transportation strategy



Examples of Tax Incremental Financing investments 
that produced economic development

Commerce Street (TID # 22)
Infrastructure investment $20,467,693
Incremental value $172,623,100

Menomonee Valley (TID # 53)
Infrastructure investment $19,479,846 
Incremental value $65,610,900



Why downtown?



Why downtown?
Simply put: “A 
healthy downtown 
with a healthy tax 
base helps the 
entire city.”
Milwaukee Journal Sentinel 
editorial



Downtown Area and Tax Base

Downtown has 3.2% 
of the City’s land 
area and 18.6% of 
the tax base.

Within ¼ mile of the 
streetcar is 1.7% of 
the City’s land area 
and 12.5% of the tax 
base.



Why downtown?
C.B.D. has:
80,000 workers 
 25,000 residents
 5.5 million 
visitors annually
= provides the 
strong start.



The starter route and initial extensions are 
within a 1/4-mile of:
• 100% hotels
• 90% occupied office
• 90% occupied retail
• 77% of parking
• 77% of housing
• 90% of major downtown attractions
• 100% of downtown’s 20 largest employers

Why downtown?



We have the density to support fixed transit:
Fixed transit in the 40 most populated U.S. cities – 2013 Census

Density = Aver. population/square mile.

Density Fixed transit

1 New York City 27,742 Yes
2 San Francisco 17,818 Yes
3 Boston 13,458 Yes
4 Chicago 11,924 Yes
5 Miami 11,601 Yes
6 Philadelphia 11,591 Yes
7 Washington 10,598 Yes
8 Long Beach 9,389 Yes
9 Los Angeles 8,282 Yes
10 Seattle 7,767 Yes
11 Baltimore 7,680 Yes
12 Minneapolis 7,409 Yes
13 Oakland 7,255 Yes
14 Milwaukee 6,241 In planning
15 San Jose 5,641 Yes
16 Cleveland 5,001 Yes 
17 Detroit 4,955 Under Constr.
18 Sacramento 4,895 Yes
19 Portland 4,582 Yes
20 Fresno 4,553 No

Density Fixed transit

21 Las Vegas 4,437 Monorail
22 Denver 4,245 Yes
23 San Diego 4,172 Yes
24 Arlington, TX 3,954 Yes
25 Columbus 3,791 In planning
26 Dallas 3,688 Yes
27 Houston 3,660 Yes
28 Omaha 3,420 In planning
29 Atlanta 3,367 Yes
30 Mesa 3,365 In planning
31 San Antonio 3,056 No
32 Raleigh 3,019 No
33 Austin 2,971 Yes
34 Albuquerque 2,960 Yes
35 Phoenix 2,927 Yes
36 Charlotte 2,661 Yes
37 El Paso 2,645 No
38 Wichita 2,431 No
39 Indianapolis 2,336 No
40 Fort Worth    2,332 Yes



Why now?



New lakefront line connects new developments in that 
area and across downtown.

Why now?



Sources Amount

Federal: ICE Funding (Existing) $54.9 m

Federal: TIGER application (New) $10.0 m

Local: Cathedral Square TID $9.7 m

Local: Amend Erie St. TID 56 to 19 years (New) $18.3 m

Local: East Michigan TID @ 19 years (New) $31.0 m

Total Source of Funds $123.9m

Costs Amount

Maintenance Facility $7.5 m

4 Vehicles $17.6 m

Phase 1: Blue Line Tracks/Stops/Systems $73.8 m

Phase 2: Lakefront Tracks/Stops/Systems $25.0 m

Total Costs $123.9 m

Project Budget



Next Steps 

• Ongoing Public Outreach

• Vehicle Selection - 2015

• Final Design - 2015

• Construction – 2015-2017

• Streetcar Operations –

2018



Thank you




